
P R O F I L E

Cultural Hybrid: Kuwaiti, British and Sri Lankan & proud.

A current MSc Fashion, Design and Luxury 

Management student at Grenoble Ecole De 

Management in Paris.

- Entrepreneurial: Established a platform to resell Pre-

loved and Second-hand Premium and Luxury items 

in Kuwait as an alternative to discarding unwanted 

clothing and accessories.

- Goal-oriented: Launched a 3-day Eid Bloomingdale’s 

event which generated 250% traffic growth to the store. 

- Women’s Advocacy: Empowerment and advocacy 

for women have always been at the forefront of my 

research. I established Protect ME, a Civil Society 

Organisation providing a library of life-saving resources 

to women experiencing domestic violence and 

harassment in Kuwait. The mission is to foster a safer 

Kuwait for women and men alike, free from scrutiny 

and fear faced in the form of domestic violence and 

harassment. 

S K I L L S

M A E  A L  M O U S A

E : m a e . a l - m o u s a @ g r e n o b l e - e m . c o m

PORTFOLIO
www.ma e - f b p . s q u a r e s p a c e . c om

L : D u b a i ,  U n i t e d  A r a b  E m i r a t e s

Adobe InDesign

@ m a e _ f b p

M a e  A l  M o u s a

E v e n t s  M a n a g e m e n t  -  ( C l i c k  h e r e  f o r  t h e  d o c u m e n t )

A  g r o u p  p r o j e c t  b r i e f e d  t o  p l a n  a n d  h o s t  a  l i v e  c h a r i t y ,  S t .  B a s i l s .  A s s u m e d  t h e 

r o l e  o f  M a r k e t i n g  M a n a g e r ,  c o n s i s t e d  o f  p r o d u c i n g  p r o m o t i o n a l  s o c i a l  m e d i a 

m a t e r i a l s  t o  a d v e r t i s e  t h e  f u n d r a i s i n g  e v e n t s  a n d  t h e  m a i n  e v e n t . 

-  D e v e l o p e d  M a r k e t i n g  &  P R  t i m e - l i n e s  u s i n g  G A N T T  c h a r t s .

-  P r o d u c e d  s o c i a l  m e d i a  c o n t e n t  u s i n g  A d o b e  I l l u s t r a t o r  a n d  P r e m i e r e  P r o .

-  E f f e c t u a t e d  c o n t i n g e n c y  p l a n s  a s  a  r e s p o n s e  t o  C O V I D - 1 9  p a n d e m i c . 

-  A c h i e v e d  o v e r  £ 1 ,0 0 0  f o r  S t .  B a s i l s  y o u t h  h o m e l e s s  c h a r i t y  i n  B i r m i n g h a m .

RELEVANT COURSES

I n t e r n a t i o n a l  R e t a i l i n g  -  ( C l i c k  h e r e  f o r  d o c u m e n t )

-  C o n s t r u c t e d  a  b u s i n e s s  p l a n  s t r a t e g y  f o r  L o v e ,  B o n i t o  i n  S i n g a p o r e ;  a 

  m o d e r n  W o m e n s w e a r  b r a n d  t o  i n t e r n a t i o n a l i s e  i n t o  K u w a i t  m a r k e t .

-  E v a l u a t e d  t h e  s c o p e  o f  t h e  m a r k e t ,  i d e n t i f i e d  t h e  p u l l  a n d  p u s h  f a c t o r s  a n d 

  m a r k e t  e n t r y  m e t h o d s ,  a n a l y s i s  o f  i n t e r n a l  a n d  e x t e r n a l  e n v i r o n m e n t .

-  P r e s e n t e d  t h e  K u w a i t i  a n d  G C C  m a r k e t  t o  L o v e ,  B o n i t o  v i a  Z o o m  d i s c u s s i o n .

EDUCATION

V I E W  C V  O N L I N E

R E F E R E N C E S

M a r k e t i n g  &  P u b l i c  R e l a t i o n s  - ( C l i c k  h e r e  f o r  P i t c h  &  O u t c o m e s  d o c u m e n t )

C r e a t e d  a  M a r k e t i n g  a n d  P R  s t r a t e g y  e m p l o y i n g  S O S TA C  a n d  P O S TA R 

p l a n n i n g  t o o l s  t o  r a i s e  a w a r e n e s s  a b o u t  h a n d i c a p p e d  f e m a l e  c y c l i s t s .

-  I m p l e m e n t e d  S W O T  a n d  P E S T L E  a n a l y s e s .

-  C o l d  c a l l e d  K O L / B r a n d  A m b a s s a d o r s  s u c h  a s  A l l y s a  S e e l y ,  A m e r i c a n

  P a r a t r i a t h l e t e  G o l d  M e d a l l i s t  a t  2 0 1 6  a n d  2 0 2 0  a t  t h e  P a r a l y m p i c s .

F o u n d e r

-  O f f e r e d  a  s u s t a i n a b l e  o p t i o n  t o  d i s c a r d i n g  o r  t h r o w i n g  a w a y  u n w a n t e d  c l o t h i n g

   a n d  a c c e s s o r i e s .

-  O v e r s a w  a l l  p a r t s  o f  t h e  b u s i n e s s  s t r a t e g y  f r o m  b r a n d  i d e a t i o n ,  c u s t o m e r  s e r v i c e , 

   m a r k e t i n g ,  w e b s i t e  d e v e l o p m e n t ,  s o c i a l  m e d i a  s t r a t e g y ,  f i n a n c i a l  a c c o u n t i n g , 

   l o g i s t i c s  a n d  d e l i v e r y  s o l u t i o n s .

-  P r o d u c e d  m a r k e t i n g  c o n t e n t  u t i l i z i n g  I n s t a g r a m  a d v e r t i s i n g  t o o l s  a n d  a l g o r i t h m .

-  M a x i m i z e d  e n g a g e m e n t  b y  7 5 %  t o  I n s t a g r a m  a c c o u n t  a n d  p r o m o t e d  p o s t s

M a r k e t i n g  a n d  B r a n d  A c q u i s i t i o n  I n t e r n

Adobe Illustrator

Adobe Photoshop

Adobe Premiere  Pro

Microsoft Word

Microsoft Powerpoint

Microsoft Excel

AWA R D S

M S c  F a s h i o n ,  D e s i g n  a n d  L u x u r y  M a n a g e m e n t
G r e n o b l e  E c o l e  D e  M a n a g e m e n t ,  P a r i s ,  F r a n c e
2 0 2 1  -  P r e s e n t

B A  ( H o n s )  F a s h i o n  B u s i n e s s  a n d  P r o m o t i o n
B i r m i n g h a m  C i t y  U n i v e r s i t y ,  B i r m i n g h a m ,  U n i t e d  K i n g d o m
2 0 1 8  -  2 0 2 1

-  G r a d u a t e d  w i t h  F i r s t  C l a s s  H o n o u r s .

EXPERIENCE

L o v e d  F a s h i o n  C o l l e c t i v e  |  A p r i l  -  S e p t e m b e r  2 0 2 1  |  ( C l i c k  h e r e  f o r  p a g e )

B r a n d i n g  &  B r a n d  E q u i t y  M a n a g e m e n t  -  ( C l i c k  h e r e  f o r  t h e  p r e s e n t a t i o n )

-  E x e c u t e d  a n  i n - d e p t h  b r a n d i n g  p r e s e n t a t i o n  f o r  t h e  I t a l i a n  l u x u r y  h o u s e , 

  B o t t e g a  Ve n e t a .

-  A p p l i e d  t h e  G e n i u s  L o c i  T h e o r y  a n d  s t u d i e d  t h e  Ve r b a l  a n d  N o n - Ve r b a l  b r a n d 

  D N A  a n d  m e t h o d s  o f  l e v e r a g i n g  t h e  b r a n d .

-  D e s i g n e d  b r a n d  c o l l a b o r a t i o n  a n d  p r o d u c t  m o c k - u p s .

-  C o n d u c t e d  e x t e n s i v e  r e s e a r c h  f o c u s e d  o n  U K  r e t a i l  m a r k e t .

-  I n i t i a t e d  c o m m u n i c a t i o n  w i t h  r e l e v a n t  U K  S M E ’s .

-  S p e a r h e a d e d  o n - b o a r d i n g  o f  U K  f a s h i o n  a n d  l i f e s t y l e  b r a n d s .

-  Fa c i l i t a t e d  c o l l a b o r a t i v e  a n d  p r o f i t a b l e  p a r t n e r s h i p s .

S h i p a D e l i v e r y  |  J u l y  -  A u g u s t  2 0 2 0 

M a r k e t i n g  I n t e r n

-  C o n s o l i d a t e d  c u s t o m e r  f e e d b a c k  a n d  t r a n s l a t e d  i t  i n t o  a c t i o n a b l e  i n s i g h t s  t h a t

  r e s u l t e d  i n  7 5 %  i n c r e a s e  i n  s a l e s  a n d  e n g a g e m e n t .

-  C r e a t e d  c u s t o m e r  i n c e n t i v e  s c h e m e s ;  V I P  i n v i t a t i o n s ,  g i f t  b o x e s  a n d  p e r s o n a l i z e d

  e m a i l  n e w s l e t t e r s .

-  P r e s e n t e d  t o  e x e c u t i v e s  i n  D u b a i  o n  l a u n c h  o f  p o p - u p  a c t i v a t i o n s  f o r  S u m m e r 

   S w i m w e a r ,  J o n a t h a n  A d l e r ,  a n d  F o r e v e r  R o s e .

-  M a n a g e d  i n f l u e n c e r  r e l a t i o n s  a n d  m e a s u r i n g  e n g a g e m e n t  f o r  s p e c i f i c  c a m p a i g n s .

B l o o m i n g d a l e ’ s  |  J u n e  -  J u l y  2 0 1 7

M a r k e t i n g  &  P R  I n t e r n

-  E n s u r e d  p r o j e c t  m a n a g e m e n t  &  r o l l - o u t  o f  C u s t o m e r  R e w a r d i n g  C a r d  S c h e m e . 

-  I n  c h a r g e  o f  d i s t r i b u t i o n  t o  m u l t i p l e  s t o r e s  a n d  f a c i l i t a t e d  m u l t i - c h a n n e l

  e n g a g e m e n t .

-  B o o s t e d  c u s t o m e r  r e t e n t i o n  a n d  m e a s u r e d  R O I  o f  i n f l u e n c e r  p a r t n e r s h i p s .

A z a d e a  G r o u p  |  J u n e  -  J u l y  2 0 1 9 

Asana

Later

CMS

SEO

Web Analytics

F a s h i o n  B u s i n e s s  a n d  P r o m o t i o n 
c o u r s e ,  B i r m i n g h a m  C i t y  U n i v e r s i t y

S t u d e n t  o f  t h e  Ye a r

2019 - 2020

F a s h i o n  B u s i n e s s  a n d  P r o m o t i o n 
c o u r s e ,  B i r m i n g h a m  C i t y  U n i v e r s i t y

L e a d e r s h i p  a n d  S o c i a l  I n f l u e n c e

2020 - 2021

I N S I D E  L V M H  C e r t i f i c a t e

2021 

M S c  F a s h i o n ,  D e s i g n  a n d  L u x u r y 
M a n a g e m e n t ,  G r e n o b l e  E c o l e  D e 

M a n a g e m e n t

L A N G UAG E S

E n g l i s h  -  Mother - Tongue

A r a b i c  -  Limited Working Prof ic iency 

F a s h i o n  B u s i n e s s  a n d  P r o m o t i o n 
c o u r s e ,  B i r m i n g h a m  C i t y  U n i v e r s i t y

M o s t  D e t e r m i n e d  S t u d e n t  o f  t h e 
Ye a r

2018 - 2019

D r .  N a z l i  A l i m e n

BA (Hons) Fashion Business and 

Promotion

Birmingham City University, B4 7BD 

nazli .al imen@bcu.ac.uk

Lecturer and mentor

mailto:mae.al-mousa@grenoble-em.com
https://mae-fbp.squarespace.com/
mailto: nazli.alimen@bcu.ac.uk
https://www.linkedin.com/in/mae-al-mousa-355a69170/
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