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S E E N I K K O R U N @ G M A I L . C O M
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ADOBE CREATIVE SUI TE

MI C ROSOFT OFFIC E

INK SC APE

MA ILCHIMP
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LATER

PLANO LY

CAN VA

AHREFS

SHOPIFY

SQU ARESPACE

  e . g .  S E E N I K K O R U N . C O M

COMPU TER 

Pro f i l e :  h i g h - end  l i f e s t y l e  b rand  w i t h  a  conve r s i on  e co s y s t em  p i l l e r ed  i n  f ood  &  b e v e ra g e ,  men swea r  &  g room ing

Mi l e s t one s :  DTC t o  who l e s a l e  t r an s i t i on ,  o v e r s ea s  p roduc t i on  e xpan s i on ,  r e t a i l  e xpan s i on ,  c o rpo ra t e  a cqu i s i t i on

°STRATEGIZED & DELIVERED GROWTH IN REVENUE, VALUE & CUSTOMER BASE  ac ro s s

               RETAIL & E-COMMERCE RE-DESIGNS   t o  max im i z e   LTV V I A  MORE LIFESTYLE ENGAGEMENTS

               ELEVATING SALES PHILOSOPHY   t owa rd s   PRIVATE,  CONCIERGE-STYLE SERVICE

       CUSTOMER EXPERIENCE   p r i o r i t i z i n g

               CONTENT DIRECTION   on   SOCIAL MEDIA,  E-COMMERCE,  CAMPAIGNS,  INFLUENCERS

               MONITORING KPIS    a c r o s s   DIGITAL &  IN-STORE DATA 

               EXPANDING FUNNEL   pa r t i c u l a r l y   LOYALTY & AWARENESS  

       MARKETING  i n c l ud i n g

               PLANNING   f o r   SALES ANALYSIS  & PROJECTIONS,  MARGINS,  ALLOCATIONS 

               DESIGNING   f o r   TAILORED,  SPORTSWEAR,  OUTERWEAR,  ACCESSORIES  (ROLLING DROPS)  

               DEVELOPMENT   i n c l ud i n g   CoG CONTROL,  SOURCING,  FITTINGS,  TECH PACKS

               WHOLESALE & COLLABORATIONS   i n c l ud i n g   MR PORTER,  BLOOMINGDALES,  ALDEN

       PRODUCT  end  t o  e nd

CREATIVE STRATEGY,  PRODUCT & MARKETING F R E E M A N S  S P O R T I N G  C L U B  ( 2 0 1 1 - 2 0 2 2 )

Pro f i l e :  h i g h - end  cu s t om su i t i n g  a t e l i e r ,  women - f o cu s ed  &  s t y l e - d r i v en

°ADVISOR TO FOUNDER ON BRAND VALUE POSITIONING, MARKETING, PR,  & SOURCING 

GROWTH STRATEGY W A T S O N  E L L I S  ( 2 0 2 2  -  p r e s e n t )

°CONTRIBUTED EDITORIAL & PHOTO DIRECTION i n c l ud in g

       EDITING, WRITING, PITCHING, MANAGING WRITERS,  LAYOUT & DAILY WEB CONTENT

       e . g .  CELEBRITY INTERVIEWS,  CULTURAL JOURNALISM,  CURRENT EVENTS,  TRAVEL GUIDES 

Pro f i l e :  l u xu r y  t r a v e l  s i s t e r  t o  OUT Magaz in e ,  b i -mon th l y  i n  p r i n t

Pro f i l e :  i n t e rna t i ona l  a r t s  &  cu l t u r e  f r om  ' t r an s cu l t u ra l '  p e r s p e c t i v e ,  mon th l y  i n  p r i n t  

EDITOR O U T  T R A V E L E R  &  T R A C E  M A G A Z I N E S  ( 2 0 0 7  -  2 0 0 9 )

UNIVERSIT Y OF CHICAGO M A ,  H I S T O R Y  O F  S C I E N C E  ( 2 0 0 9 )

WESLEYAN UNIVERSIT Y B A ,  P S Y C H O L O G Y  ( 2 0 0 7 )

EXPERIENCE  


