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Andrea Ferrer,
Creative Director/
Art director/
Publisher/

Obsessed with culture
and entertainment.
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| have worked as creative director for brands such as El Corte Inglés,
Pernaud Ricard, Comunidad de Madrid, Metro de Madrid, Peugeot, Teatro
Real, Discovery Max, Citroén, CK, UMBRO, Loewe, etc.

My biggest achievement is founding the magazine and platform on female
culture, Ponytale Magazine.

My passion as a cultural researcher let me obtain a European grant for
the creation of the book Subculturcide. And allowed me to collaborate
with artistic entities such as CA2M, Basel Art Book Fair, Tokyo Art Book
Fair, Los Angeles Art Book Fair, BYOB, Bianca Maria Rizzi Gallery Milan,
CentroCentro, etc.

“Subculturcide, is the new book by the editor Andrea Ferrer where
he analyzes the urban tribes of Madrid in the current decade and
through the work of several photographers aims to show us how
the Internet generation has abandoned the prejudices imposed
by fashion in order to differentiate themselves from the rest” -1-D
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Andrea Ferrer
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Click here to see the video



https://vimeo.com/575331761
https://vimeo.com/831177601
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CALVIN
KLEIN

2024 - VP Global content and creation

| led the brand’s global content strategy, ensuring its relevance and
leadership in the digital space. Managing a team of 30 people across

Social, Creativity, and Ecommerce, my role spanned from campaign
conceptualization to content optimization, maximizing impact across
different platforms and markets.

Responsibilities:
Global Content Strategy Development: Define and execute the brand’s
creative vision across social media, campaigns, and digital platforms.

Multidisciplinary Team Management: Lead Social, Creativity, and
Ecommerce teams to ensure a cohesive approach to content creation (30
persons)

Regional Coordination: Adapt and optimize content for key markets—
U.S., Europe, and Asia—ensuring cultural relevance and strategic
localization.

Innovation & Digital Trends: Identify new content opportunities and
formats to enhance the brand’s presence on emerging platforms.

Global Collaborations & Campaigns: Direct and oversee campaigns with
brand ambassadors and strategic partnerships.

Key Achievements

Bad Bunny Campaign: Lead the most viral campaign in Calvin Klein’s
history and the biggest of the year, setting a new standard for digital

impact.

Collection Relaunch: Spearhead the return of the runway collection after
six years, reinforcing the brand’s premium image.
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Click here to see the video



https://vimeo.com/1069126202
https://vimeo.com/1069126202
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Click here to see the video



https://vimeo.com/1123149255?fl=pl&fe=sh
https://vimeo.com/1123149255?fl=pl&fe=sh
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Click here to see the video



https://vimeo.com/1069132157
https://vimeo.com/1069132157?share=copy#t=0
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ROSALIA
“TUYA”

2023, Creative Director

Creative direction for promotional photos of the video clip
Tuya with Rosalia in Tokyo.

For the photos we were inspired by the movie Lost in
Translation, which is the main theme of the video clip, for
this, we chose very characteristic Tokyo locations
reminiscent of the film, such as zebra crossings.

We decided to play with styles that were inspired by the
legendary Japanese magazine ‘Fruits’, which depicted the
street style of Tokyo streets in the 00s.

Andrea Ferrer
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ZARA CHINA
IMAGE

2022, Creative Director Zara China

Zara is a global company divided into three regions; World,
South America, and Asia.

Asia accounts for 60% of the company’s total sales. For this
reason, the company established a dedicated team based in
Tokyo, exclusively focused on developing ad hoc content
tailored to the key markets of China, Japan, and Korea.

Key Responsibilities:

- Develop and execute creative concepts for Zara Asia
product lines, including apparel and accessories.

- Collaborate with cross-functional teams, including product
development, marketing and sales, to ensure cohesive
brand messaging and visual identity across all touch points.

- Conduct market research and stay abreast of trends in the
fashion and retail sectors to inform design decisions.

- Lead and manage a team of designers, providing guidance,
feedback and direction to ensure innovative and high quality
designs.

- Establish relationships with external partners, including
photographers and creative agencies, to support the
creative vision of the brand.

Andrea Ferrer
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Click here to see the video



https://vimeo.com/575331761
https://vimeo.com/831182623
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ZARA
LIVESTREAMING

2023, Creative Director Zara China

Every brand is distinguished by having its own image that

makes the difference, so Zara has created its own channel
within the Douyin platform (Tik Tok) in order to position its
sales in relation to the consumption habits of the country.

At Zara, our goal was to build a lifestyle channel that
matched the quality and standards of the content
featured on our web platform.

Key Responsabilities:
- Concept & Storytelling

- Set design
conceptualization

- Narrative & storytelling

- User Experience

- KOL’s casting
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Click here to see the video Click here to see the video



https://vimeo.com/889118237?share=copy
https://vimeo.com/889118237?share=copy#t=0
https://vimeo.com/831140571?share=copy#t=0
https://vimeo.com/831140571?share=copy
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ZARA
WEB & APP

2023, Creative Director Zara China

One of the main challenges we faced was the significant
drop in our online sales in China after the pandemic. Since
Chinese consumers do nearly 90% of their shopping
through apps, we decided to develop a dedicated app for
the Chinese market to address this issue and support us
with:

- Understand the mobile-first behavior and cater to user
preferences.

- Customize the user experience, content, and features to
align with the local market’s expectations and demands.

- Provide content, language options, and features that are
tailored to the local culture, increasing user engagement.

- Better control over the product, adapt to local regulations

and requirements and optimize the app’s performance for
the Chinese market.

- Intaegration with other digital platforms as We chat, Alipay,
Baidu.

Andrea Ferrer


https://vimeo.com/889107090?share=copy#t=0
https://vimeo.com/889107090?share=copy
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Click here to see the video



https://vimeo.com/889111131?share=copy
https://vimeo.com/889111131?share=copy
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ZARA CHINA
BRANDBOOK

2022, Creative Director Zara China

The creation of the new China department brought
additional challenges to those already in place. In such a
rapidly evolving market, and in the aftermath of the
pandemic, the company was entering a new stage of both
market dynamics and consumer behavior.

This required us to reinterpret the foundations of our
brand through a China-specific lens. To achieve this, we
developed a comprehensive brand book that established a
strong and consistent identity for Zara China, outlining the
core elements of our brand: strategy, vision, values,
personality, and visual identity.

Andrea Ferrer



ZARA CH'NAI BRAN DBOOK Fashion, Creativity & Advertising Portfolio
2 )
oo enano ey, BRAND f 1t -t BRAND |
WHO WE ABE. & ik OVER - S PILLARS, |-
UNBRAND THE BRAND VIEW : LET'S ; -
o407 IMAGE STRATEGY 01 / 07 Tl i RE - L
e s e CL e IMAGINE e
EAGH PLATFORM HAS s 03 / 07 4 ;3
ITS OWN IMAGE |
oe/07 TARGET B g . A s
o707 THE “PHYGITAL” P T | | 3 -
STORE | ;

]

’

, 1

o107 BRAND OVERVIEW
02707 BRAND IDENTITY.
WHO WE ARE

o307 BRAND PILLARS.
LET’S RE-IMAGINE.
UNBRAND THE BRAND
o407 IMAGE STRATEGY
o507 OMNICHANNEL.

A SEAMLESS SHOPPING
EXPERIENCE WHERE
EACH PLATFORM HAS
ITS OWN IMAGE

os/07 TARGET

o7/07 THE “PHYGITAL”
STORE




Fashion, Creativity & Advertising Portfolio Andrea Ferrer

ZARA
JOIN LIFE

2021, Creative Director

#BoostYourPower project initiative was created to educate
our people about sustainability and that awareness is helping

us to integrate them into all areas of the company.

This initiative gave rise to the Sustainable Fashion School, a
learning and inspirational forum designed to help our buying
and design teams stay up to date on the latest innovations in
sustainability. More than 1,000 people participate in

the program, which we developed in partnership with the

University of Leeds and will end in 2022.

This project was a powerful way to engage customers
and promote positive change while showcasing Zara’s

commitment to sustainability and innovation.

My role as creative director was to bring together the creative
vision with Zara’s sustainability goals, making a positive impact
on the planet and inspiring others.
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Click here to see the video



https://vimeo.com/575331761
https://vimeo.com/575331761
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Click here to see the video Click here to see the video



https://vimeo.com/575331761
https://vimeo.com/575319237
https://vimeo.com/575331761
https://vimeo.com/575318150
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ZARA
TRF

2019 - 2021, Art Director

Zara has become one of the leading brands in the global

retail industry. Part of its bene fit is implemented by the
image of the website, with a design that is closer to that of

a magazine than an e-commerce site, making the shopping
experience an aspirational one.

Key Responsabilities:

- Develop and conceptuale e-commerce and special
campaigns together with the creative director.

- Manage the creative team: Art directors coordinate and

manage the work of designers, photographers, and other
creative professionals.

- Collaborate with stakeholders such as marketing teams
or directors, to align the visual direction to strategic goals.

- Review and approve designs as drafts, prototypes, social
media posts, layouts, typographies, and video animations.

Some photographers that | have collaborate:
Mario Sorrenti, Tyrone Lebom, Tim Elkaim, Julien
Martinez Leclerc, Zoe Ghertner, Brianna Capozzi, Mark

Kean, Coco Capitan

Andrea Ferrer
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Andrea Ferrer
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Ponytale
Magazine

2012 - 2018. Founder, Creative and Art Director

Ponytale is a magazine based in Madrid and NY
that interprets the real female culture of today.

The magazine shows a realistic portrait of the
“new girl” who appeared in the twenty-first
century exploring life from a post-feminist
perspective.

With an annual edition, Ponytale provides

an artistic platform for young talent and
consolidated artists around the globe where
they show their visions about photography,
fashion, art, and design.

Andrea Ferrer
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SUSAN CIANCIOLO, COCO GORDON, SUNNY LEE, RITA
ACKERMAN, PIC ZO, JULIETTE CASSIDY, LAURA PONTE,
NACHO PINEDO, LILY COLE, LETHA WILSON, KASPER
FLORIO, KELLY RAKOWSKI, BENJAMIN FREDRICKSON,
DIANA ALLER, COCO CAPITAN, ANTONIO MINGOT, SANNA
HELENA BERGER, CARLY MARK, BEA FRENDERMAN,
JUANMA MONCLOA, PIERRE-ANGE CARLOTTI, CLARA
3000, DJ CHLOE, PAVLA NESVEROA, MONIKA MOGI,
LLIURE BRIZ, IRENE GAUME, KATE COOPER, LAURA
ALBERT, LUNA MIGUEL, ALI MICHAEL, MARIA PALM, BREE
ZUCKER, KATHY LO, MICHEL ESTEBAN, LAURA KAMP-
MAN, ALICE ROSATI, PAU AVIA, HANNA NILSSON, ARVIDA
BYSTROM, NATHALIE DU PASQUIER, RAMIRO E, BRAD
ELTERMAN, GRACIELA ITURBIDE, DIANA KUNST, ERIKA
LINDER, BLANCA MIRO, JAVIER MORAN, PASCAL
MOSCHENI, ALINA NEGOITIA, SILVIA PRADA, MICHAL
PUDELCKA, DONITA SPARKS, MARTHA THISNER, LIZA
THORN, JORDY VAN DEN NIEUWENDIJK, AND MANY MORE

Click to see the video


https://vimeo.com/456141923
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Andrea Ferrer

Subculturcide

2015, Creator, editor and art director
*European Union artist program grant

Subculturcide is a European Union-funded
project that explores Madrid’s subcultural
scene and its evolution throughout the 2010s.
The book uses the city’s countercultural
nightlife as a framework, capturing a
heterogeneous portrait of contemporary
subcultures.

It examines the diverse ways of living and
expressing oneself within the same urban
landscape—specifically Madrid—highlighting
the contrasting values and aesthetics through a
young, honest, and fresh perspective.
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THE
BORING
TIMES

2020, Founder and content creator.

A leisure account for the liberation of the
subconscious.

The Boring Times was born on Instagram amid quarantine
with the need to generate new content on the networks that
entertain and impact visually.

Every trending topic that was happening was converted to
a visual concept where the user could interact act with the

account.

@theboringtimes

Andrea Ferrer
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Click on each box to see the videos



https://vimeo.com/450560279
https://vimeo.com/450531848
https://vimeo.com/450531566
https://vimeo.com/450528823
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Click on each box to see the videos



https://vimeo.com/450559534
https://vimeo.com/450531697
https://vimeo.com/450531179
https://vimeo.com/450748643
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Click on the last box to see the video



https://vimeo.com/450853459
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El Corte
Inglés/
Serrano

2019, Creative Director

The luxury division of El Corte Inglés
launched the Serrano Man and Woman
centers, targeting trend-setting clients with
high purchasing power.

To support their communication strategy,
we developed a dedicated Instagram
account featuring seasonal campaigns,
stories, and tailored editorial videos,
alongside weekly fashion editorials
showcasing the latest launches.

Andrea Ferrer
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Click on each box to see the videos
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Andrea Ferrer


https://vimeo.com/342142733
https://vimeo.com/342144576
https://vimeo.com/345226594
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*Selected Still Lifes from the ECI Serrano IG account
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Absolut
Manifesto

2019, Artist
2018, Art Curator
2020, Art Curator

The Absolut Vodka brand has known how to
catalyze younger audiences through a festival
that began in 2015 and has been going on for
five years.

Each year the festival focuses on a theme that
revolves around issues that question sexuality,
gender identity, equality, or ethical responsibility
with a view on the future. The result is a unique
experience that will combine contemporary

art, music, and social consciousness against
established canons as absolute truths.

Since 2017 | have participated both as an
art curator, selecting artists from digital
environments whose work has meaning
around the issue. And as an artist, creating
an installation that represented an adult
playground.

Andrea Ferrer
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ABSOLUT MANIFESTO - 2019
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*Adult Playground Installation
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ABSOLUT MANIFESTO - 2019
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G.H. MUMM
MTV EMA

2018, Creative Director

Mumm'’s soul is reinvented over the years with
the concept “Celebrate Your Next Victory”,
which introduces us to a night scene full of
rebellion, freshness, and fantasies waiting to be

realized.

Passing through the doors of the most
exclusive clubs has always been a challenge for
all mortals, G.H Mumm creates “Members
Only”, an action for IG starring Sven Marquardt,
the famous bouncer at the Berghain Club.

Andrea Ferrer
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G.H. MUMM / MTV EMA

VI en?
VHEENS

BIZKAIA




Edition, Creativity & Advertising Portfolio Andrea Ferrer

. ~ Metro

2017 Creative Director

For Metro de Madrid’s 2017 campaign, we
created an area of inclusion representing all
metro users.

A territory that brings together all the great
values of Madrid. A territory that makes this
not just a standard campaign, but a whole
declaration of intentions since, whatever you
are, there is room for everyone in Metro de
Madrid.
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Click to see the video



https://www.youtube.com/watch?v=5_D_O8Aj5is
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[Los que dicen
que ¢

NO CSta escerito,

todavia no han N
rellenado nuestra N

ESNE,
futuro
perfecto

2018, Creative Direction
& Art Direction

©n ESNE, W feemaciia

PPN fuciiro pectocto]

“That career has no way out” a message that
every year discourages thousands of young
people who finish high school without knowing

what career to study.

To refute this and motivate those dreamers to
study what makes them happy, ESNE
launches “Perfect Future”.

*C de C Aawrds 2018: Best Art Direction
Best Copywritter
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ESNE, future perfect
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Andrea Ferrer
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for your time.

To learn more about my work, visit my online portfolio or contact me to
discuss possible collaborations and projects.

w. andrea-ferrer.com
e. hello@andrea-ferrer.com

t. 665 771864
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